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If you’re looking for a way to get Facebook likes, a Facebook contest or sweepstakes is the perfect 

way to accomplish your goals. Running a promotion on Facebook doesn’t have to be complicated – 

in fact, with the right tools and a little bit of planning, it’s pretty simple. The steps below outline how 

to run a promotion on Facebook so that you can get Facebook likes and grow your audience. 

 

 

Step 1: Determine Your Objectives 
Clearly understanding your objectives will help determine if a contest or sweepstakes is right for 

you and also what format will suit your needs best. If a high number of participants is your goal, a 

sweepstakes is probably going to receive the largest number of entries. This is because 

sweepstakes are easy to enter - for the most part all you need is an email address. If you’re looking 

to really engage your audience, a contest is going to be a better choice for you.  

 

There are many different contest format options to consider. You can allow fans to enter photos, 

videos, audio files, essays, or a combination of any of those four options. Giving fans the option of 

entering your promotion in their chosen format will increase your odds of getting more entries.  

 

You’ll also need to determine what features will help you meet your objectives. If expanding your 

social reach is one of your objectives, you’ll want to make sure you use the best and latest social 

sharing features.  Also consider what other types of campaigns will complement your promotion 

and help increase awareness of your contest or sweepstakes – such as a sponsored story or 

Facebook ad. 

 

Step 2: Outline The Details 
Once you’ve decided on a format, you’ll need to decide what type of prize you’ll be offering. You’ll 

want to decide this early on and make sure it is a strategic prize. A prize can make or break a 

promotion. It needs to be worthwhile for the participant to enter, and it needs to be even more 

worthwhile for them to share your promotion with their friends. Remember, sometimes the best 

prizes are not the most expensive, but instead are exclusive or limited products and opportunities.  

 

You’ll also need to decide how your winner will be selected. If it is a contest, you can let your 

audience vote on the winner, or you can select a winner yourself. You can allow for multiple rounds 

of voting with finalists and semi-finalists or you can have one round of voting. Think about how long 

you want your promotion to run and what will produce the best results for you based on your 

objectives. 

 

Lastly, decide what user information you’ll be collecting. One of your motivations for running a 

promotion will likely be to collect participant info for later marketing efforts. Decide what information 

you’ll need to administer the contest and ask for other information sparingly. Again, the more you 

require of the user, the less likely they are going to be to participate, so keep it simple. 
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Step 3: Follow the Rules 
When running a Facebook contest, it’s important to follow Facebook promotional guidelines. These 

guidelines state that “Promotions on Facebook must be administered within Apps on 

Facebook.com, either on a Canvas Page or a Page App.”  So, what does this mean? You’ll need to 

either create an app yourself or you need to work with a developer who creates an app for you. You 

also can’t use Facebook functionality as a means to enter a promotion, so “like this post to enter 

our sweepstakes” is not allowed – the same goes for “upload a photo to our wall to enter our 

contest.” You need to use an app.  

 

In addition to Facebook promotional guidelines, you’ll also need to create your own contest rules 

and make sure that you are in compliance with any state or federal regulations. Consult your legal 

team to ensure your promotion is following legal guidelines.  

 
 

Step 4: Design Graphics 
Once you’ve worked out all the details, it’s time to design your promotion! Depending on your 

promotion and what type of app and features you are using this can vary from a simple header 

graphic to advanced design and customization. Here are the 3 most common types of graphics: 

 

Header/Main Graphic:  

 

 

 

 

 

 

 

 

 

 

The type of app you use will determine the size and layout of your main graphic. This can include a 

simple banner graphic, or a more detailed and custom design. When designing your graphic, it’s 

important to consider a few elements: 

 

• Design above the fold: Above “the fold” simply refers to the space that is visible without having 

to scroll down a page. This is the most critical part of any webpage design, and is also important 

to consider with your promotion graphic. Keep any calls-to-action or critical information above 

the fold so that a user can quickly assess what is required of them. 

 

•   Outline your steps: Using strong visuals to give a basic outline of what is required to enter your       

promotion is a great way to utilize your graphic. This allows users to understand the steps 

required, without having to read detailed descriptions or copy that is included elsewhere on your 

app. 
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•   Showcase your prize: Show users what they’ll be getting if they win! This helps reinforce your      

incentive for getting a user to enter your promotion. 

 

•   Take advantage of the Timeline: Optimize and design your graphic to be the full 810px wide. 

 

Like-Gate Graphic:  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

If you choose to like-gate your promotion, you will need to design a custom like-gate graphic, or 

simply use a like-gate overlay box. If you choose to use a custom graphic, keep these design 

elements in mind: 

 

• Use a great image: This can be the same image or an altered version of the image you are 

using for your main graphic, or it can just be a related image the complements your main 

graphic. 

 

• Use a call to action: – This is very important because you want to clearly outline what is 

required of the user to enter your promotion. If you simply have a beautiful graphic and no call to 

action, the user may be confused and possibly not like your page, or enter your promotion. So, 

be sure to include instructional text on your like-gate graphic, such as: “like us to enter.” 

 

• Take advantage of the Timeline: Design your Like-Gate custom image to be the full 810px 

wide. 
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App Icon:  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

You’ll want to reorder your favorite apps on your Timeline so that your promotional app is in a top 4 

placement and visible to any user who visits your Timeline. Make your app stand out with a custom 

icon, and keep these concepts in mind: 

 

• Keep it simple: The app icon is only 111 px X 74 px so make the most of it. A simple 

visual and limited words will help ensure your icon is a standout. 

 

• Customize the description: Text is displayed below the app icon, giving you the 

opportunity to customize your app even further. Use a simple description that will 

fit in the allotted space, such as “Contest” or “Daily Giveaway”. 

 

•   Incorporate words: You can use a simple call-to-action in your image that will help 

draw a visitors eyes to the icon. Remember to keep it short and succinct, such as 

“Enter Now”. 

 

Step 5: Launch! 
Once your promotion has been outlined and designed, it’s time to launch! Make sure to do any 

user-flow testing prior to launch to ensure that your promotion is as simple and straightforward for 

users to participate as possible. Once all of the pieces are in place, it time to publish your 

promotion to your Facebook page and start getting more engagement with your fans! 
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Step 6: Promote Your Promotion 
You need to actively promote your promotion in order to garner entries and votes. This doesn’t 

need to be costly or complicated, in fact – one of the best ways to promote your promotion is by 

simply posting about it on your Facebook wall. Timely reminders and updates to your existing 

audience will help ensure that your promotion is a success. Email reminders, social media posts 

and website mentions are all opportunities to promote your promotion. 

 

You can also promote your promotion directly on Facebook through sponsored stories or 

Facebook ads. Consider offline advertising as well, depending on your business, this can be a 

very effective method for increasing entries and creating a unified experience for your fans 

online and offline.  

 

Step 7: Moderate and Manage 
After your promotion has been launched, you need to continue to manage the promotion. 

How you manage your promotion will depend upon what details and format you’ve 

decided upon and also what your ongoing promotional plans are. If you’ve chosen a 

photo contest and you are going to pre-screen submissions – you’ll need to actively approve 

and reject submissions throughout each day, or at least once per day. You’ll also 

need to select and notify a winner once your promotion has ended. 

 

Step 8: Use The Results 
Running a promotion is a great way to get leads and quality user-generated content, so 

make sure you use your results. Nurture your new leads with an email campaign or 

another promotion. You’ll also want to find ways to use your entries. Often times 

when a contest is over the marketer fails to capitalize on the great photos, videos, essays, 

comments and relationships acquired during the campaign. Instead, create a photo or 

video gallery of the entries on your website or mix a few quotes into your advertising 

campaigns. Any of these will strengthen the relationship you’ve built with your customers 

and make your marketing more authentic. 

 

 

Once your promotion has come to a close, you’ll want to analyze the results and measure 

success. Take a look at the promotion as a whole, there may be benefits or successes 

that you had not anticipated. Perhaps your promotion revealed a new market for your 

product, or an existing perception of your brand or offering that you were unaware of. 

Take a look at what content you received from entrants and see if you can glean new 

insights about your customers. Try and learn as much as you can from the promotion. Find 

out what worked, and what fell short. Take these lessons with you the next time you run a 

promotion and build upon your successes, while learning where you can improve your 

strategy. 
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Additional Resources:  

 
After reading this guide, you should have a solid foundation to start creating a Facebook contest 

or sweepstakes. Votigo’s software gives you the tools you need to create a promotion in a 

matter of minutes. You can design and preview your promotion for free and without obligation.  

 

              Take Votigo for a test-drive.  

http://www.votigo.com/register?utm_campaign=eBook%3A-Guide-to-FB-Promos-&utm_source=Download
http://www.votigo.com/contact.php



